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OLYMPIC CAVALCADE 


LOOK WHAT 
THEY MISSED! 


Marjorie Gestring’ 


LADIES, KEEP OUT! Original 


Olympic Games in ancient Greece 
barred all women both as 
participants and spectators, 
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and Katharine Rawls 


were winners of 
diving laurels for 


Uncle Sam in 36 


Olympic Film | 


; Next at Bijou 
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(Advance Story) 


With the 1948 Olympics scheduled 
to take place in London this July- 
August, capturing the attention of 
sports lovers all over the world, great 
interest is being shown in the un- 
usually exciting United Artists re- 
lease, “Olympic Cavalcade.” This 
film offers a dramatic pictorial rec- 
ord of the now-historic 1936 Olym- 
pic Games held in Berlin, the last 
Olympics to be held until this year. 


The picture, running 60 minutes, 
is a Westport International Films 
presentation, with a running com- 
mentary by the popular sports an- 
nouncer, -Bill Slater. This is the first 
time it has been shown in any coun- 
try, and it is slated to bow in on 
tee hee ee ier at the 
Baa eee Theatre. 

The events pictured include men’s 
diving, soccer, cycling races, horse 
riding competitions, 110-meters hur- 
dle, men’s relays, women’s relays, 
Decathlon contests and Marathon 
races. Some of the world-renowned 
athletes to be seen are Glenn Mor- 
ris, Jesse Owens, Earle Metcalf and 


*, Frank Wyckoff. 
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reproduced for giveaway tab- 
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Makes Movie History 


(Prepared Review) 


Movies are a wonderful invention. They can roll back the 
years and drop you nostalgically into the past, evoking memo- 
ries“and bringing them back in dramatic visual form. Cur- 


rently, United Artists is doing 
just this for you with the re- 
lease of their exciting full- 
length film, “Olympic Caval- 
cade,” which portrays the now- 
historic 11th Olympiad held in 
Berlin in 1936. The picture 
made its bow to film audiences 
at the 
Theatre yesterday. 

There really never was any- 
thing quite like this film in the 
history of sports, perhaps in 
the history of the cinema in- 
dustry. Six hundred photogra- 
phers, placed strategically all 
over the vast stadium, did such 
a magnificent job of catching 
every breath-taking event, re- 
plete with all the exciting de- 
tails connected with the con- 
testants before, during and af- 
ter participation, that the film 
now brings back all the drama 
and thrills of the original 
Games. 

Action closeups of the ath- 
letes, showing every nuance of 
expression, provide an amaz- 
ing insight into the stress and 
strain that even the most out- 


| standing champions apparently 


experience just before enter- 
ing the various events. 

Bill Slater, popular sports 
announcer and sports author- 
ity, who broadcast the 1936 
Olympic Games for CBS, con- 





tributes a stirring running com- 
mentary for “Olympic Caval- 
cade.” 


MOVIE MAGIC! Sensational 
photography seen in OLYMPIC CAVALCADE™ 
was achieved by 600 cameramen spotted 

in dugouts throughout the arena plus 
the wide use of telescopic lenses, 
slow motion films and 
wide angle cameras. 


“Greatest Sport Picture Ever Made!”’ 


CHAMP OF 
CHAMPIONS! 


















Glenn Morris set the 
all-time record for all- 
around athletic prowess 

by scoring a tremendous 
7900 points in the 1936 
Olympic Cavalcade, 


— Avery Brundage, 


President, American 
Olympic Committee 


Publicity Campaign | 
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Unique Camera Coverage 
In “Olympic Cavalcade” 


(Advance Feature) 


Never in the history of sports, perhaps never in the annals of cinematography has there 
been a photographic record of sports events to compare with United Artists’ forthcoming 
“Olympic Cavalcade,” a pictorial dramatization of the now-famous 11th Olympiad, held in 


Berlin in 1936. 


To insure not only an accurate and all-inclusive portrait of the contestants before, in and 
after action, but also an almost interpretive character study of athletes in competition, a 
unique system of camera coverage was arranged. 


Pits were hollowed out all 
over the stadium, each pit cov- 
ered by a false top surfaced by 


turf. Spectators could see 
white-coated assistants rush 
frantically to a_ stretch of 


greensward, grope for the ring 
that would raise the false top 
and then a cameraman would 
drop into the cavity. for un- 
usual single shots of the ath- 
letes. 

To obtain moving glimpses 
of moving performers, the pho- 
tographic crew even built a 
trough around the inner ring of 


the stadium walls. 

Six hundred cameramen in 
all participated in recording 
the thrills of the tradition- 
steeped Olympiad and the re- 


Jsults of their work have re- 


ceived plaudits from techni- 
cians as well as sports enthusi- 
asts and reporters. Said Arthur 
Daley of the New York Times: 
“Tt is a striking job that jog- 
gles the memory and brings 
back most of the thrills of what 
was... the greatest show on 
earth.” 


W.C. Heinz of the New York 


Sun agreed with Avery Brund- 
age, President of the American 
Olympic Committee that the 
film is “undoubtedly the great- 
est sports picture ever made.” 
And Steve Snider, United Press 
sports writer, stated: “The 600 
photographers . . . must have 
caught every muscle twist in 
Berlin during the two weeks 
of the Games. We think all the 
kids who will be shooting for 
berths on the 1948 Olympic 
team should try to see it. It 
shows what they'll be up 
against over in London.” 
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More Publicity: 


Ex-Champs Tip 
Off Gil Dodd 


Recently at a luncheon in New 
York, a number of world renowned 
athletes who had competed in for- 
mer Olympic Games, met Gil Dodd, 
America’s chief hope in the metric 
mile at the 1948 Olympics to be held 
in London this summer. 


Dodd also had a squint at a 
United Artists’ full-length film show- 
ing the now-historic 1936 Games, 





“Olympic Cavalcade,” with Bill 
Slater narrating, which opens ............ 
se atthe oe ae 
Theatre. 


Luigi Beceali, who ran first in the 
Olympics in Los Angeles in 1932, 
but third in the 1936 Games in Ber- 
lin, had a word for Dodd and other 
young hopefuls in the coming Olym- 
pics. “In 1932 I felt I was a sure 
loser,” he said, “but in 1936 I 
thought I was a sure winner.” 


“That’s the way it goes,” echoed 
Jack Lovelock who finished first in 
the 1936 Games, now a doctor spe- 
cializing in athletic injuries, on the 
staff of a New York hospital. “When 
you think you’re going to win, you 
usually don’t. Then when you don’t 
think you will, that’s when you do.” 


Greatest Athlete 
In Action In Film 


Glenn Morris, now an auto sales- 
man in Denver, Colorado, but once 
known as the world’s greatest all- 
around athlete, can be caught put- 
ting over some of his magnificent 
feats in the unusual United Artists 
release, “Olympic Cavalcade,” at 
thee a ace Theatre. 
This film, never before shown, is 
a unique pictorial version of the 
now-historic 1936 Olympic Games, 
when Morris set a top record of 7,900 
points. It runs 60 minutes. 

Six hundred ace cameramen were 
assigned to photograph the Games 
from every angle, giving amazed 


spectators many thrills they had not 
bargained for. Owing to war com- 
plications, the film was stored away 
and only recently taken over by 
Westport International Films. - 


Marjorie Gestring and Katharine 
Rawls, who placed first and see- 
ond respectively in the women’s 
springboard diving at the 1936 
Olympic Games, now on view in 
“Olympic Cavaleade,” the excit- 
ing record of the now famous 
games, at the 


Theatre. 
Mat (1A) 





Order all ad 
mats from 
National 

Screen 
Exchange 








Exploitation Tips: 


With the 1948 Olympics 
scheduled for July-August in 
London, England, interest in 
these sports is now at peak 
intensity! These easily ar- 
ranged stunts will cash in on 
the ready-made reception for 
“Olympic Cavalcade.” 





Special Sports 
Screening | 


Prior to the opening of the film, 
invite all sports writers and com- 
mentators, school coaches, forecas- 
ters and leading local sports figures 
to a special screening at your thea- 
tre. Aim for newspaper and radio 
breaks. 





Honor an 
Oldtimer 


1896 was the first year of the “mod- 
ern” Olympics, which have been 
held at four year intervals ever since 
—except for 1940 and 1944. In co- 
operation with your local newspaper 
try to locate someone in your area 
who attended either those Games in 
Athens, Greece, or any of the sub- 
sequent ones in the early years of 
the century. Invite him to be your 
guest at the opening of the “Olym- 
pic Cavalcade.” Aim for newspaper 
interviews and pictures. 





Decorations 


In your lobby, over your marquee 
and in front of your theatre, set up 
a display of Olympic banners and 
national flags of the various par- 
ticipating nations. Added to this, in- 
clude pennants and colors of local 
schools and athletic clubs. © 

If there are any people in your 
area who have attended Olympic 
Games during the past, try to get 
snapshots of them taken at the 
Games and make a photo-display for 
your lobby. 





Olympic Torch 


Since the inception of the Olympic 
Games, a blazing torch has been 
used as the symbol to designate the 
opening of the games and has been 
kept burning throughout the period 
of the contests. The night before the 
opening of the film, a man dressed 
as a track contestant should jog 
through your main street carrying a 
blazing torch. Attach a sign to his 
back with the following suggested 
copy: “See the opening of the ‘Olym- 
pic Cavalcade’ at the UA Theatre.” 

A simulated torch should be kept 
burning above your marquee during 
the picture’s run. This can be done 
by playing a red spot on silk-strip 
“flames” agitated by a _ concealed 
electric fan. 


Special Shows 
For Students 


Kids are natural sports enthusiasts 
besides being authorities on what’s 
what in the world of sports. To cash 
in on this ready-made audience, run 
special students’ matinees at reduced 
prices. 

To set this up, you can follow the 
pattern set in New York where all 
the local high school and public 
school officials plus as many teach- 
ers as could come were invited to 
preview “Olympic Cavalcade.” They 
were so impressed by the film that 
they took a block of 100,000 tickets 
with them so that their students 
could see the picture at the special 
matinee prices. 


At your preview for school offi- 
cials, you can also ask for opinions 
which you can quote in newspaper 
stories, posters and lobby displays. 
The quotes can also be incorporated 
in bulletin board displays for school 
gymnasiums. 
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> “Flawless " 


Set Up Store 
Window Tie-Ins 


In the earliest days of the Olym- 
pic Games, held on Mt. Olympus in 
ancient Greece, contestants wore loin 
cloths but later, in 720 B.C., these 
were abandoned when one of the 
contestants in the foot race lost his 
during the running and, “unim- 
peded,” went along to an _ unex- 
pected victory by a wide margin. 

The garb ‘of today’s contestants 
as shown in “Olympic Cavalcade,” 
shorts and jerseys, swim suits, etc., 
doesn’t seem to impede modern day 
champs. _ 

A department or sporting goods 
store tie-in can be set up by having 
cooperating shops devote a window 
to sportswear for active athletes with 
a placard tracing the history of Olym- 
pic costumes and mentioning ‘the pic- 
ture credits and play-dates. 

If there are any Olympic “vete- 
rans” in your locality, ask them to 
lend an item of their outfits. 




























by the all-time champ, Glenn Mor- 


Record Javelin Throw ris, who walked away with the 


Decathlon, too, is a highlight of “Olympic Cavaleade’’ at the............ 
Se ease e cag eae eee Theatre, which shows the 1936 Olympic Games in 


every detail. 
Mat (2B) 














e \" 
7 Marvelous i aahie 





d-Telegram 


|p) 3 2 


New York Sun 


-_ 





Released thru UNITED ARTISTS 


Mat 301] 1 Col. x 158 lines Mat 105 


EXPLOITATION ~ 










<, ADVERTISING 





_ Raves! 
For Display! 


Here’s what sports writers and 
commentators had to say about 
“Olympic Cavalcade.” Use the 
quotes whenever you can to step up 
public interest. 


“Undoubtedly the greatest sports 
picture ever made!”’—Avery Brund- 
age, President, American Olympic 
Committee. 


“No one privileged to see them 
will be able to forget!”°—New York 
Times. 


“Many great moments!’’—New 
York Herald Tribune. 


“Quite a job!”—New York Post. 
“Flawless!’>—New York Sun. 


“Marvelous film!”—New York 
World Telegram. 


Money-Saving 
Throwaway! © 


Recent information from sports 
circles in London advise that a sin- 
gle ticket admitting the purchaser 
to all Olympic track and field games 
at the 1948 Olympics this summer 
will be scaled at $67.20, $33.60, 
$16.80, $12.00, $9.60 and $5.60 for 
*“Manding room. But if you want to 

‘see the Olympic swimmers, espe- 
cially the gals, you will be set back 
as much as $100, $50.40 and $28.40 
for a single admission. 

This price list printed alongside 
the admission price to your theatre 
during the run of “Olympic Caval- 
cade” will make a provocative throw- 
away as well as a lobby display and 
an attention-getting poster on your 
theatre front. List the comparative 
prices with the following suggested. 
copy: 

“Of course you want to see the 

~~ Olympic Games! And you can too! 

Without buying passage for Europe 


. without spending your vacation | 


money for the price of admission! 
Only 00c at the Bijou Theatre now!” 


Qe \ “Flawless!” 


—New York Sun 





cA 


“Marvelous 
film!” 


—New York 
World-Telegram 


“Many great 


moments!” 
IR —New York 


Yi Herald Tribune 


Cameramen 
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“OLYMPIC CAVALCADE” 





The four-oar skullers re- 


Horseplay at the Olympics 2 foro" keen *; 


the 11th Olympiad, the now-famous 1936 Games which can be seen 
on the screen in all their glory for the first time. “Olympic Caval- 
cade,” a United Artists release, is at the Theatre. 


Mat (2A) 


Facts About the Film: 


“OLYMPIC 


CAVALCADE” 
Filmed by 600 Cameramen 


This cinematographic record of the 11th Olympiad, held in 
Berlin in 1936, has been hailed as unique in sports and motion 
picture history. With 600 cameramen strategically placed in 
a trough around the inner circle of the stadium as well as 
spotted in sod-covered dugouts, to catch action shots of the 
athletes plus individual angle shots of the contestants before, 
during and after the contests, “Olympic Cavalcade” missed none 
of the 5,300 athletes, representing 51 nations in 142 events. 


EVENTS 


Men’s Diving © Soccer © Cycling 

Races © HorseRiding Competition @ 

110-Meters Hurdle © —Men’s Relays 

e Women’s Relays e ~=-—d;Decathion 
Marathon 


Narrator: Bill Slater Running Time: 60 Minutes 
Released Thru United Artists 
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Hometowns of 
Olympic Champs 


Here is a list of names and home 
towns of American medal winners 
who competed in the 1936 Olympic 
Games and who are currently seen 
in “Olympic Cavalcade.” 

There were some 400 others who 
composed the Olympic squad and 
whose names can be found in your 
local newspaper morgue. Check 
these files and have any local mem- 
bers of the 1936 teams as your 
guests at the film’s opening. 





























The 1948 Olympic Games take 
place during July and August in 
London, England. If your playdate 
coincides with some of the games, 
arrange with local newspaper to pro- 
vide you with teletype copies of the 
daily news bulletins from London 
for display in lobby or out front. 
Add credit line for newspaper; also 
reverse procedure and have bulletins 
displayed in newspaper office win- 
dow, with credit line for your play- 
date. 


Glenn Morris............ Denver, Colorado 
Jesse Owens................ Cleveland, Ohio 
Ralph Metcalfe........ Milwaukee, Wisc. 
Fay Draper...Los Angeles, California 
Frank Wycoff......Glendale, California 
Robert Clark. Los Angeles, California 
Jack Parker..Los Angeles, California 
Marjorie Gestring.._Hollywood, Calif. 
Katharine Rawls, 

Fort Lauderdale, Florida 


Local Sports Events 


Arrange for distribution of heralds 
(see back page) and display of 


posters at all local sporting events. 
A few passes handed out to the right 


people should accomplish this. 


Get On The Air! 


Don’t overlook the wide audiences 
held by sports announcers and com- 
mentators. Be sure to invite them to 
special screening to induce comment 
on their respective broadcasts! 


anything like — 
this in the 
history of ' 
sports!” 


—N.Y. Times 


o% 


“Flawless!” 


—-N.Y. Sun 
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FILMED BY 600 
CAMERAMEN!! 








Copyright 1948, by Westport International Films, Inc. Released thru United Artists 


Narrated by Bill Slater 





POSTERS AND LOBBIES 


ONE-SHEET 


“Rever anyiking like this in the bistury of spo: 





22 x 28 
DISPLAY 





SLIDE 





Set of 8—11 x 14 Display Cards 














14 x 36 
INSERT CARD 


* 


HERALD 


You can prepare your 
own locally from Ad Mat 
204 (see page 2), plus a 
reprinting of the rave 
quotes on page 3 of this 
pressbook. Make this up 
as a 6” x 12” circus type 
herald with ad at top fol- 
lowed by raves! Print on 
colored news stock. Dis- 
tribute in schools, at 
sporting events and 


around town. 


* 


Order All 
Accessories From 


National Screen 


Printed in U.S.A. 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Richard Koszarski. 





WISCONSIN CENTER 


FOR FILM & THEATER RESEARCH 


http://weftr.commarts.wisc.edu 





MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 





